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Underlying NPAT growth up 13.0%to
$30.4M*

SSS grew 2% for the full year

Total Network Sales up 5.4% to $848.6M

Underlying EBITDAgrowth of 16.2% to
$55.9M*

Return on capital employed 30.7%"*
Dividend +14% to 30.5 cents per share
= Underlying EPS43.4¢c,up 11.5%"

‘Based on Unoerlying results Statwory Profit and Unoerlying Froft - Stateory profit Is prepared In
accorgance with the Corporations Act 2001 and Ausiralian Accounting Siandargs, which comply with
Inernational Flnancial Reporting Standards (IFRS). Undzriying profit Is the Statutory prafit contalned In
Appendly. 4E of the Domino’s FY13 Aanual Report aglusied for significant Mems Specific %o the 2013
Flnancial Year




Final fully-franked dividend of 15.4 cents

per share
Interim dividend of 15.5 cents per share

Full Year dividend to 30.9 cents per share
In addition to the dividends, a $30M
Capital Return was made bringing the
total return to shareholders in 2013 to
/3.7 cents per share




Digital performance continues to be a key

driver of growth in ANZ
Celebrated 500" store opening in Australia

Added 67 new storesto the network (27 in

ANZ, 40 in Europe)
Acquisition of 75% shareholding interest in

Domino’s Pizza Japan (DPJ)




» A strongersecond half SSS 0f2.6%
contributed to an overall result of 1.4% in
ANZ

» Network Sales growth of 3.4% in ANZ

= ANZ EBITDAup 17.5%*due to a
combination of improved margins,

economies of scale and the continued sell
down of corporate stores.




= We had record organic store growth over
the twelve month period

= Total Network Sales grew 12.8% (constant
currency on FY12)

= DPE Europe Same Store Sales growth of
+3.1%




September 3, 2013 DPE completedthe
acquisition ofa 75% interestin DPJ

Comprising 216 corporate stores and 43
franchise stores

Exciting opportunity to leverage our
experience in store growth/digital etc.

Increases our total store network to over
1,250 stores in the DPE Group




CEO Europe, CEO France — Andrew
Rennie

Domino’s Pizza France Chairman — Jean-
Marc Dayan

CEO Australia & New Zealand — Andrew
Megson

ANZ Operations Manager - Nick Knight

&




= Continued store growth
= Growth strategies in Europe
= Exciting new chapter of growth with Japan

joining the DPE group

= Setnew benchmarks and lead the way In
digital innovation — as we progressto 80%
of sales online

= Continue to exceed expectationsin
product, service and image
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(SLIDE ONE)
Annual General Meeting
Good afternoon,

Wel come to the 2013 Do rhimited AnsualiBeneral Meetihg.t er pri ses

(SLIDE TWO)
Chairman®& Address

Domi nob6s Pi z zIlasdeantsane solidiresudtssfrom the past financial year across both
the Australia/New Zealand and European markets and concluded the financial year with the
announcementoftheacqui sition of a 75% interest in Domi

Strong product development, providing our customers value and quality, and digital innovation
were strong focus areas of the business in all five markets.

(SLIDE THREE)
Financial Highlights

The entire Dominods team has worked extremely h
Leadership Team in particular should be encouraged by the solid results reported in the past
financial year.

An Underlying Net Profit After Tax of $30.4 million, up 13.0% on the previous year, was achieved
through strong performances across our ANZ and European markets and the introduction of some

major product campaigns including the Artizzan r ange i n Eur otindustafiacandC h e f
New Zealand.

Same Store Sales growth improved in the second half of the year, finishing the full year at 2.0%.

The yearbés profit was generated from Totald Net w
last year.

Domi nods Pi z z aundeidyisgpEBIRRAQrowtodf 16.@% to $55.9 million for the 2013
Financial Year.

Other key financial highlights include:
Return on Capital Employed 30.7%; Dividend +14% to 30.5 cents per share; and

An increase in Earnings Per Share (EPS) of 11.5% to 43.4 cents.



(SLIDE FOUR)

Dividends

Asaresultofitssoidunder | yi ng NPAT, Domi noo0s -frankeddivildndr e h

of 15.4 cents per share, in addition to the interim dividend of 15.5 cents per share.

This brought the total dividend for the Financial Year 2012-2013 to 30.9 cents per share. In
addition to the dividends, a $30M Capital Return was made bringing the total return to
shareholders in 2013 to 73.7 cents per share.

(SLIDE FIVE)
Key Highlights i DPE Group

We are extremely happy with the FY13 results, given the challenges still facing the retail
industries.

Our digital performance continues to be a key driver of growth in Australia and New Zealand with a
positive flow-on effect to the other markets of the business. This area of the business has also
seen us lead the category in innovation and reach our consumers easier and faster.

A number of key milestones were celebrated throughout the year including our 500" store opening
in Australia. We also added 67 new stores across the network which is a huge achievement.

And of course our biggest acquisition in the history of DPE i the announcement of our acquisition
ofa75%inter est i n Dominobs Pizza Japan.

(SLIDE SIX)

Key Highlights - ANZ

A stronger second half Same Store Sales of 2.6% contributed to an overall result of 1.4% in ANZ.
We had total network sales growth in ANZ of 3.4%.

The Australian and New Zealand market continued to benefit from a combination of improved
margins, economies of scale and the continued sell down of corporate stores, recording an
EBITDA growth of 17.5%.

(SLIDE SEVEN)
Key Highlights - Europe
In DPE Europe, we had record organic store growth over the past twelve month period.

Total Network Sales grew 12.8% (constant currency on FY12) and we were able to achieve Same
Store Sales growth of +3.1%.



(SLIDE EIGHT)
Dominods Pi@®DRIx Japan

On 3" of September this year DPE completed the acquisitonofa7 5% i nt er est i n Dc
Japan.

The acquisition represents an exciting opportunity to leverage our proven track record of
successfully growing the Dominobs network to de
corporate stores and 43 franchise stores, Japan is a strategiclocaton f or DPEOG s iof. ut u

The large market is well suited to significant new store rollouts and the relocation of stores to
higher traffic locations with improved image and formats. We look forward to the ability to
i ntroduce DPEOGs ipnovatdruaod digimXNeadenshipitosl@panese customers.

The acquisition increases DPI&terestifatheademestinggDPE n et
as the |l eading international Dominods franchi se
(SLIDE NINE)

Management Changes

The Board has made a decision that, due to the size and significance of the European market, and
given the expectations we have placed on this market, we have appointed Andrew Rennie CEO
for Europe and CEO for France. We feel confident that having one of our most senior executives
in the DPE Group heading up this market will see Europe reach its full potential at greater pace.

In addition to the CEO appointment, we have appointed Jean-Marc Dayan to the position of
Chairmanof Do mi no 6 s Heawilpravidé strategic avice and direction to DPF. Jean-
Marc brings a wealth of local business experience to this role.

This market is an important partofthe DPEbusi ness and t héudethepasios f |
couple of years it has n odwouldphave fikedr Weesark committesl tor on g | y
achieving our growth and profit objectives in this market and we have every confidence that these
appointments will achieve exactly this.

Other changes in management within the DPE Group include welcoming back Andrew Megson to
Australia, after his short term assignment in Europe. Andrew will fill the role of CEO Australia and
New Zealand. Hehas been wi t loveD2d years andss weatthrexperience will be a
valuable asset to the ANZ market.

And lastly, with the proposed continued reduction in corporate stores we have amalgamated the
Franchise and Corporate Operations Roles into one role. As a result, Nick Knight has been

promoted to the newly created positonof ANZ Oper ati ons Managega. Ni ck
franchisee, along with his strong detailed operational focus, will equip him well for this very

meaningful role in the ANZ business.



(SLIDE TEN)

Looking Ahead

The months ahead look strong for the DPE Group:

We will continue to drive impressive store growth numbers

We will work closely with Europe on store growth, marketing initiatives and profit improvement
plans

We will furtheri nt egr ate Dominobs Pizza Japan into the

And perhaps most importantly, we will continue to exceed customer6 s expect ataoafons i
product, service and image.

The Dominods Boar d a n@naisseommited tomehievengteme n€Co mpany o
goals for the benefit of all shareholders.

On behalf of the Directors, | would like to thank you all for your ongoing support. Your ongoing
commitment to DPE provides us with the foundations to drive future growth. Additionally, our
ongoing solid financial performance would not be possible without the support and commitment of
our senior management, franchisees and store employees.

| would now I|Iike to invite Dominobés Group CEO a
overview for our operation performance, share current trading insights with you and further discuss
what we have to look forward to in the coming months and year ahead.






Recap of 2013 performance

Store roll out and planned progression

Current trading update

2014 outlook

Conclusion




Biggestlaunch in our 20 year history —

Chef's Best
Over 50% - progressing to 60% of sales
now coming from online

50% ofthese are coming from mobile
HTMLS roll out, Facebook Real Time App,

IPad App
Product innovation and value




Exciting new product launches including new
Artisan range in France, Dutch Pancakes in
The Netherlands

Roll out of Pulse POS systemin The
Netherlands

Significant digital investmentin France
launching the iPhone App and Mobile website
First official Entice branded store opened in
The Netherlands (also being rolled out in

France).

&




Celebrated milestone of 500" store opening in
Australia

67 new stores (27 in ANZ, 40 in Europe)
Current store growth

Total of 74 ANZ stores were refurbished to new
Entice look and feel

Plan to open 70-80 new storesin ANZ and
Europe with an additional 40-50 opening in
Japan

600" ANZ store opening by December 2013

&




First quarter FY 14 results in line with
management expectations

ANZ SSS growth of 5.2%
Europe SSSis flat at 0.1%
Japan SSS growth of 9.7%

Total Group SSS growth is 4.3%

&




= Continue current momentumin FY14 to

deliver EBITDA growth in the region of
15%

Confirm underlying EBITDA growth in the
region of 15% after removing the effects of
non-recurring acquisition and associated
Integration costs relating to the Japan
acquisition

« Total DPE Group SSS growth of 3-5% &




Solid momentum in new storesin ANZ
Recentupgrade to HTML5 means even
bigger push towards digital to drive sales in
FY14

Online print, POS and our biggesttelevision
marketing campaign in the pasttwo years
Sell down of corporate stores remains a key
strategy

Continued product development, innovation
and online ordering platforms

&




Committed to achieving our growth & profit
objectives — big part of DPE’s future

Accelerate growth and improve returns

Digital innovations

Continue to roll out the Pulse POS system

HTMLS technology




Strong start to the year — SSS 9.7%"

Continued integration of DPJ into the DPE group
Continued growth of online in DPJ

Relocation strateqgy

Leverage the expertise within the DPE business to
assist in the DPJ growth plans

Internally funded franchising program to support
our best managers In the system

15% EBITDA growth
40-50 new stores to be added to the Japan
network

~From 1 July 2013 o presant




Record organic growth planned with approx.
110-130 new stores to open FY14 In the group
Pleased with performance during the first quarter
of FY14

Cautious but optimistic about continuing the solid
momentum already seen in FY14

Confirming FY14 underlying EBITDA growth in
the region of 15% and Same Store Sales growth
of 3-5%

DPE product innovation, value and digital
dexterity to give a competitive edge




Dominodos Pizza Enterprises Ltd
AGM 2013

Managi ng DAddesst or 6s

29 October 2013

(SLIDE ELEVEN)
Group CEO Address i Don Meij
Thank you Mr Chairman.

Ladies and Gentlemen, itbdés my pleasure tamd addr e
GroupCEOofDomi nods Pizza Enterprises Ltd.

(SLIDE TWELVE)
Agenda

|l t6s definitely been a busy vy elappytdshare vitlhhysu ti2o mi n o
highlights, achievements and results of the past twelve months. In particular, | look forward to
sharing more information on the 2013 performanc
more details on our store rollout and planned progression, providing you a trading update and
taking a closer look atthe FY14 p r o0 ) e aecsrremhewbrking on in each of our six markets.

(SLIDE THIRTEEN)
Performance i ANZ

Turning our attention firstly to the Australian and New Zealand markets, and we had one of our

most significant new product | aunches i nsBeatrch
range. The response from consumers has been positive and we can reveal that one in four
Dominobs orders currently goes ousomdthingweca@or wi t
extremely proud of. This product launch was all about our ability to democratise great food for the
masses and ultimately provide premium quality ingredients at an affordable price. We shared with

you all last year that value was a focus area of the business and we have enjoyed much success

in this area by being abletooffer our customers t heninCradble@sgedest r
pizzas that sits in the middle of our already well-established Value and Traditional ranges. It truly

is a level of value that has never before been seen in our industry.



Currently, over 50% of our sales now come from online and over 50% of those sales from mobile.
This is an area of the business we are enjoying much success and cut-through in and we have
every intention to continue with the momepateu m a

Being |l eaders in this space has seen us roll ou
Zealand in May this year. These sites greatly enhance the customer experience and offer users an
improved platform to showcase our product range, all using HTML5 technology.

The HTML5 ordering platform allows us to tailor the ordering experience for the customer based
on the device they are using.

We also launched the new iPad App in September 2012 featuring d&?izza Chefdgiving customers
the unigue ability to create their own pizzas and add them to their order.

Other highlights and achievements enjoyed in this space include reaching over one million fans in
Facebook on our Australian and New Zealand pages and topping the rankings of the top 20 ASX-
listed company-owned brands on Facebook by fan numbers.

(SLIDE FOURTEEN)
Performance - Europe

The European market has enjoyed some exciting new product launches including the successful
launch of the Artisan pizza range placing the emphasis on the quality of our ingredients and

toppings.

In The Netherlands, we launched the popular mini Dutch Pancakes which also proved to be a
huge success.

The rollout of the global POS system (Pulse) is also progressing well, with over 50% of stores
already converted in the first six months.

We have invested significantly into our digital platforms following the success in the ANZ markets
and, following the release of our iPhone App and mobile website, online has quickly reached 25%
of sales in France.

Weopenedar ecord number of new organic stores in EL
developed in ANZ has begun to rollout in both France and The Netherlands and is being extremely
well received in both markets.

(SLIDE FIFTEEN)
Store Focus

Store growth has definitely been a focus area of the business over the past 12 months and as
such we have seen some solid results across all markets of the business.

As previously mentioned, we celebrated the milestone of our 500™ Australian store opening earlier
this year in Beaconsfield, Victoria.



New store rollout and same store sales continue to drive growth in Europe.

Our impressive store growth includes a record 67 additional new stores to the network during the
year (27 of these in ANZ and 40 in Europe). This was slightly lower than our guidance update of
80+ given in February 2013. Regulatory challenges have slowed our rollout progress in France
while council, landlord and conversion delays have been experienced in Australia. We do,
however expect this to lead to a greater number of openings in FY14.

| 6m happy to report t oda y26mhety atdres aceossliha @reup i the fiesa d y
four months of the financial year.

By achieving these forecasted openi RizgaJapamastote wi t
count to the DPE Group, we are currently sitting at 1,254 stores in the network.

Whil e new store openings play an important rol e
commi tted to refreshing our e xoutssiprognegsingwelbanct s. Ou
each week more and more store are undergoing the transformation. This is something we have

been extremely proud to rollout and a total of 74 ANZ stores were refurbished to the new entice

look and feel (including 54 in AU and 20 in NZ).

We will also open our 600™ ANZ store opening in the coming months i another milestone
achievement.

(SLIDE SIXTEEN)
Trading Update

We are happy to report that the FY14 first quarter results have been solid and are in line with
management expectations.

Same Store Sales growth in DPE ANZ is 5.2% and Japan is off to a strong start with an
impressive Same Store Sales growth of 9.7% recorded.

Same Store Sales in Europe have recovered from the Ramadan period to reach 0.1%.

Year to date total DPE Group Same Store Sales growth is currently sitting at 4.3%.

(SLIDE SEVENTEEN)
FY14 Outlook i Confirming Guidance

The year ahead for Dominobs wil/ see some excit
pushing the boundaries of innovation and technology.

Before | move on to some highlights for the year ahead across our two major markets | want to
confirm Dominods Pi zza20i4guidance.t rack to deliver o

The first quarter has been encouraging for us and while we are optimistic we are also cautious
with eight months of trading still to record.



We do want to take this opportunity to reiterate our guidance for Full Year 2014 to deliver
underlying EBITDA growth in the region of 15% after removing the effects of non-recurring
acquisition and associated integration costs relating to the Japan acquisition.

We are also confirming guidance of Same Store Sales growth for DPE Group of 3-5%.

(SLIDE EIGHTEEN)
FY14 Outlook - ANZ

The year | ooks exci Wearegenjdyiog strodgonmmentoird, partiéubZy in our
new stores. The recent upgrade to HTML5 technology means an even bigger push towards digital
to drive sales in FY14.

The sell down of corporate stores in ANZ will remain a key strategy, along with a good pipeline of
new store builds scheduled in the ANZ market.

We will continue to work on product development, innovation and our online ordering platforms in
making it even easier and faster for the consumer to reach us.

In the past year we have disrupted the market and challenged the industry. We have challenged

our competitors to lift their game and offer quality products at an affordable price tag. We will
continue to do this and while we candt share to
democratising great food withthelaunch of a new product before Ct
space.

(SLIDE NINETEEN)
FY14 1 Outlook Europe

As Ross previously mentioned, we are committed to achieving our growth and profit objectives in
this market. Europe is a big part of D P E @utire and we are confident the new management
appointments will lead to improvements.

One area we feel passionately about is digital and so we are excited that we are finally able to
offer the innovative technology solutions in The Netherlands as we do in the ANZ market.

The continued rollout of Pulse POS System, as well as the move to HTML5 technology, will see
the majority of Australia and New Zealand systems implemented into The Netherlands business
by December this year.

These enhancements to the business will provide customers further convenience when ordering
online and we intend to continue to enhance and grow our online ordering capabilities in the next
12 months to lift sales.

Dominobs Pizza France has t he gwlanie bytle endef2@¢l8 3 0 %
and 40% in late 2014. This will be made possible due to the arrival of the mobile Application on
Android which took place last month and the implementation of online ordering loyalty programs.



(SLIDE TWENTY)
FY14 i Outlook Japan

Weare really excited about t haninithe DREGsoupoTine existingD o mi
management has already achieved some significant milestones and we believe we can take the

business to the next level. We have already seen a strong start to the year in Japan with Same

Store Sales growth of 9.7% and store openings on track.

Weareal ready wor king c¢l os el ybusmedskolobkatmiaysofés Pi zz a
implementing successful innovations of the DPE brand and will continue to grow the online
business even further.

We have plans to introduce an internally funded franchising program in Japan, supporting some of
our best managers in the system in buying their own stores. We are in discussions with some
candidates already, and potentially half our new stores in the coming year could be internally
funded under this program.

We also have plans to continue to relocate stores from back streets to high streets with improved
visibility and a high brand perception.

Overall, we are confident we will be able to achieve underlying EBITDA growth of 15% and add
approximately 40-50 new stores to the Japan network.

(SLIDES TWENTY ONE)
Conclusion
In conclusion, | would like to recap some ofthekeypoi nt s from todaybds prese

A Record organic growth planned with the opening of between 110-130 new stores in Full
Year 2013

A We are cautious but optimistic about our performance during the remaining eight months of
FY14

A Confirming our guidance of:

i EBITDA growth in the region of 15%
i SSS growth of 3-5%

A Our digital business will continuehave@ set Do
significant number of new digital projects being rolled out in the second half of this financial
year. We will see an even bigger push towards digital with the recent upgrade to the
HTML5 technology in ANZ, along with the rollout of the ANZ systems into our European
business.

A We will continue to challenge the industry, particularly in ANZ where we will roll-out another
exciting product before Christmas this year; and



A Dominods Pizza Japan presents an @&staegtowtng op
digital and innovation.

Our ongoing solid financial performance would not be possible without the support of our Board
members, team members, franchisees, Leadership Team, managers and frontline employees.
Your trust and belief in the brand allows us the opportunity to continue to explore new
opportunities for growth, as well as keep up with retail trends and customer demands to improve
our business for the future. Thank you also goes to our shareholders for their ongoing support of
the DPE business.

And on a final note, as our product continues to bring people together, | am more confident than
ever that we have a recipe that works and we look forward to building on the momentum of the
results already achieved to date.

Thank you.



