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MANAGING DIRECTOR

:} AND CHIEF EXECUTIVE OFFICER
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| TEN NETWORK PRESENTS




THE DIFFERENCE

OF TEN'’S
VIEWERS ARE
UNDER 50




REFOCUS

“ TEN'’s program strategy for 2013 is about
CONSISTENCY, stability and better results.

We will re-invigorate the
TEN schedule and rebuild the TEN brand.

Inspire our viewers, surprise them, provide insight,
sometimes with an irreverent twist.

To entertain Australian audiences with
AUTHENTIC, accessible content. ,,










